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ASTM E18 ï Document E1958 

ÅE1958: 

Standard Guide for Sensory Claim 

Substantiation 

ñThis guide covers reasonable practices for 

designing and implementing sensory tests 

that validate claims pertaining only to the 

sensory or perceptual attributes, or both, 

of a product.ò 



Examples of Recent Involvement 

in Competitive Claims Cases 

üSequential monadic in-

home use tests of two 

fabric refreshers 

üComparisons of two beers 

on color and taste 

üDropped call rates for two 

cell phone service 

providers 

üRelative performance of 

two tooth whitening 

methods 

ÅPerformance of two 

vacuum cleaners 

ÅDust pick-up performance 

of two dusters 

ÅComparisons of multiple 

fragrance variants of two 

manufacturers of malodor 

treatments for carpets 

ÅRelative effectiveness of 

two cold sore treatments 

ÅComparisons of two early 

detection pregnancy kits 



Product Testing in Claims Support 

Equality (Equivalence) 
 

Unsurpassed 

Types of Claims 

Comparative Non-Comparative 

Parity 

Superiority 

Differences 

Counts 

Ratios 



Designing Tests for Claims 

Support 

ÅChoice of claim should precede testing 

 

ÅWording of claim determines the tests to be conducted 

 

ÅTarget of claim determines the sub-group tested 


